
The Power Marketing Association’s Annual Fall Meeting

Power Markets 2002    October 16-17, 2001 Washington, D.C.

This year’s focus:

Energy Policy and its Impact on Energy
Markets

       and Power Markets Expo 2002
 featuring the latest in technologies and services

designed for the deregulated energy industry

Energy isn’t deregulated yet-- governmental policy is still critical to creating and maintaining a
vibrant market.   For example, after years as a nonstarter, eminent domain for powerlines is now on
the agenda.  Credit, or the lack thereof, is become a factor in whether rates are “just and
reasonable”.  The good old boy network is no longer good enough to assure reliability-- NERC,
long a voluntary organization, is looking for some teeth.  Environmental regulation appears to
waver with energy shortfalls.   NIMBY fades with blackouts.  Demand side management, out of
vogue since the early 90s is back in the spotlight, and green power is gaining credence as gas prices
fly up.    Is gas an appropriate powerplant fuel?  Should we be investing more research to support
coal-fired generation?  Has Texas found the formula for making retail markets work?  PUCHA,
antitrust policy, nondiscriminatory data access, distributed generation and the viability of ISOs
RTOs and Transcos. State and Federal Energy Policy has increased dramatically in its importance
to the marketplace.   That is the focus of the Power Marketing Associations Eighth Annual Fall
Meeting:  Energy Policy and its Impact on Energy Markets:  Power Markets 2002.

Warmest Regards,

Glenn Lovin
Executive Director

PMA
The Power Marketing Association
1519 22 nd Street, S-200
Arlington, Virginia 22202
Tel 703.892-0010
Fax 703.979.4677
E-Mail info@pmaconference.com

• Registration Information: Click Here

• Expo Information: Click Here

• Agenda Information: Click Here



POWER MARKETS 2002

The Power Marketing Association’s Seventh Annual Fall Meeting

October 16-17, 2001 Washington, D.C.

Energy Policy and its Impact on Energy Markets

Come a day early for the Power Marketing Association’s
most popular one-day seminar:

The Fundamentals of Power Marketing
October 15, 2001


